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SYNOPSIS    

Because of the health 

reforms and payment 

model changes, the 

healthcare industry is 

incentivized to engage their 

patients outside of 

traditional healthcare 

settings. This 360 View 

Update analyzes consumer 

attitudes and preferences 

about making care choices 

and decisions and provides 

guidance to healthcare 

stakeholders regarding how 

to communicate and 

engage with consumers for 

self-care and support. This 

research also introduces 

Parks Associates’ 14 digital 

health consumer segments 

and compares their 

differences in attitudes and 

needs. 

 

ANALYST INSIGHT   

“When dealing with health choices, consumers are not a homogenous group. Personal experience, attitude towards preventive care, 

emotional attachment to care services, and perceived usefulness of various support tools all help define who they are and what 

engagement approach from care providers clicks with them. Care providers will benefit from treating consumers as a unique 

individual and being the guide at the right time and with the right tools to support consumers to take the right actions for their health.” 

― Harry Wang, Director, Health & Mobile Product Research, Parks Associates 
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